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Question 1
Refer to Fig. 1 (Insert), an advertisement for Fliori, a tour operator in ltaly, a country in western Europe.
(a) Identify the following:

(i) two examples of excursions
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(c) Explain the suitability of the following methods of promotion for a tour operator, such as Fliori:

o AIrECE MAIKETING ...t e e e e e e e e e e e e

* POINt Of SAIE AISPIAYS ...eeieiiiiiiieei e e e
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(d) Discuss the importance of the stages of the promotional campaign when producing
effective promotional materials, such as the advertisement in Fig. 1 (Insert).

[Total: 25]
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Question 2

Refer to Fig. 2 (Insert), the results of a situation analysis of tourism in Myanmar (Burma), a country in
Asia.

(a) Identify the following:

(i) two positive influences on tourism in Myanmar

(b) Explain three reasons why marketing and promotion is very important for an emerging travel
and tourism sector, such as in Myanmar.
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(c)

6
Few hotel providers in Myanmar have access to the internet.

Suggest two reasons why this may be a disadvantage when trying to attract customers.
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(d) Evaluate the importance of transport links when choosing a suitable location for a travel and
tourism facility in Myanmar.

[Total: 25]
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Question 3
Refer to Fig. 3 (Insert), information about Prime Gallery, a visitor attraction in Melbourne, Australia.

(a) Explain two reasons why Prime Gallery’s visitor numbers have declined.

.............................................................................................................................................. [4]
(b) Prime Gallery is at the decline stage of the product life cycle.

Describe three characteristics of the decline stage.

1 OSSO
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.............................................................................................................................................. [6]
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(c) Suggest two suitable pricing policies for a tourism facility in the decline stage of the product
life cycle, such as Prime Gallery.
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(d) Discuss how Prime Gallery might create a different product portfolio to attract more family
customers.

[Total: 25]
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Question 4
Refer to Fig. 4 (Insert), information about tourism in Cuba, a Caribbean island.
(a) Suggest the following:

(i) two reasons why Cuba may appeal to cultural tourists

(b) Cuba has established tourism offices in a number of other countries, such as Mexico.

Suggest three likely advantages of doing this.
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(c) Other than the use of the slogan ‘Authentic Cuba’ explain two ways the Cuban Tourist Board
could create a brand image.
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(d) Discuss how travel and tourism providers in Cuba could develop the marketing mix to increase
the number of visitors from Europe.

[Total: 25]
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